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Abstract: This study aims to analyze the impact of integrating contract
transparency, authentic Sharia compliance, and business assistance
programs on the satisfaction levels of micro-entrepreneurs in the
Indonesian Sharia banking sector. Utilizing a deep thematic library
research method, this analysis synthesizes empirical data from
banking performance reports and literature to evaluate the
effectiveness of services for the micro-sector. The research results
indicate that contract transparency significantly reduces information
asymmetry, while Sharia compliance acts as an ethical filter that
builds spiritual loyalty. Business assistance programs, particularly
those integrating Islamic leadership values, are proven to be catalysts
for scaling up micro-enterprises. The synergy of these three factors,
supported by fintech and blockchain innovations, creates a
sustainable financial inclusion model. The implications of this study
emphasize the importance for Sharia financial institutions to shift
from being mere capital providers to strategic partners in developing
an inclusive and equitable national halal ecosystem.

Abstrak: Penelitian ini bertujuan untuk menganalisis pengaruh
integrasi transparansi kontrak, kepatuhan syariah autentik, dan
program bantuan bisnis terhadap tingkat kepuasan pengusaha mikro
di sektor perbankan syariah Indonesia. Menggunakan metode
penelitian pustaka tematik mendalam, analisis ini menyintesis data
empiris dari laporan kinerja perbankan serta literatur untuk
mengevaluasi efektivitas layanan bagi sektor mikro. Hasil penelitian
menunjukkan bahwa transparansi kontrak secara signifikan
mengurangi asimetri informasi, sementara kepatuhan syariah
bertindak sebagai filter etis yang membangun loyalitas spiritual.
Program bantuan bisnis, terutama yang mengintegrasikan nilai
kepemimpinan Islam, terbukti menjadi katalisator bagi peningkatan
skala usaha pengusaha mikro. Sinergi ketiga faktor ini, didukung oleh
inovasi teknologi keuangan (fintech) dan blockchain, menciptakan
model inklusi keuangan yang berkelanjutan. Implikasi dari studi ini
menekankan pentingnya bagi lembaga keuangan syariah untuk beralih
dari sekadar penyedia modal menuju mitra strategis dalam
pengembangan ekosistem halal nasional yang inklusif dan
berkeadilan
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INTRODUCTION

The Micro, Small, and Medium Enterprises (MSMESs) sector plays a crucial role as
the backbone of national economic stability in Indonesia, considering its contribution to
economic resilience (Rokhlinasari et al., 2025). This social fact underscores the
importance of the role of financial institutions as intermediaries in providing liquidity
that is not only affordable but also in line with the moral values of the Muslim majority
society. However, amidst this economic dominance, micro-entrepreneurs are often faced
with structural challenges in the form of limited access to formal capital and low financial
literacy which hinders them from moving up a class (Al-Melahi, 2026). This condition
demands a transformation in Islamic banking services so that they do not only focus on
short-term profitability, but also on broader socio-economic empowerment through
instruments that are transparent and in accordance with divine principles (Hamidi et al.,
2024). Therefore, the success of the Islamic banking sector in satisfying the micro
segment depends heavily on its ability to present unique value that differentiates it from
the conventional system through the integration of pure Islamic business ethics.

Empirically, the performance of Islamic banking in Indonesia shows a solid and
resilient growth trend, as seen in the achievements of Bank Syariah Indonesia (BSI),
which recorded MSME financing of IDR 51.78 trillion by November 2025 (Putri &
Sarmigi, 2025; Yusfiarto et al., 2025). Data from the Financial Services Authority (OJK)
also supports this fact by showing that the market share of Islamic banking continues to
increase, reaching 7.72% with total assets reaching IDR 980.30 trillion in early 2025
(Dasopang, 2025). However, there is a paradox where financial inclusion is still relatively
low compared to national banking penetration, which is partly due to complaints from
micro-entrepreneurs about access remaining difficult amidst global economic uncertainty
(Said & Muhammadun, 2024). Industry projections for 2026 even predict that the growth
of Islamic bank financing will accelerate to nearly 12% annually, but this achievement is
highly dependent on the effectiveness of pro-people policies such as Islamic KUR and
ongoing assistance (Odat & Al-Aqrabawi, 2025). This empirical reality shows that even
though banks' financial capacity is getting stronger, micro-customer satisfaction still
requires deeper intervention in the aspects of transparency and real operational support.

Previous research has explored various dimensions of service quality, but not many
have holistically linked contract transparency and business assistance with sharia
compliance as a unified model of satisfaction (Dzikrayah & Nugroho, 2023). As the first
relevant study, Choiruddin et al. (2025) emphasized that financial literacy and fintech
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innovation within Islamic economic law are key determinants of the sustainable
performance of MSMEs in Indonesia and Malaysia. Second, research by Suhartanto et
al. (2026) revealed that brand experience powered by artificial intelligence (AI) and
perceived sharia compliance strongly predict satisfaction and brand preference in Islamic
digital banking. Third, Kurniawati (2021) identified that the compliance and
responsiveness dimensions in the CARTER model have the most significant influence
on customer loyalty in Indonesian Islamic banking. Fourth, a study by Islam & Ahmad
(2022) proposed an integrated microfinance model that combines mudharabah and
musharakah for poverty alleviation through a sustainable livelihood approach. Fifth,
Sholahuddin et al. (2024) found that business coaching aligned with Islamic values
significantly increased small business satisfaction in the post-pandemic era.

The novelty of this paper lies in its thematic synthesis, combining technical factors
such as digital-based contract transparency with spiritual factors such as Islamic ethical
guidance within a single analytical framework. Most current literature tends to separate
operational banking studies from sociological studies of customer diversity, thus failing
to capture the full dynamics of micro-entrepreneurs' needs. This research fills this gap by
exploring the mediating role of business growth and the moderating role of religiosity in
strengthening the impact of banking services on customer satisfaction. It provides an
overview of how blockchain technology and smart contracts can revolutionize contract
transparency in Islamic banking (El Amri et al., 2020; Jyothi & Supriya, 2023; Suakanto
et al., 2025). Through this approach, this research offers a fresh perspective on "spiritual
contentment" as a metric of satisfaction beyond mere material economic benefits among
Indonesian micro-entrepreneurs.

The main argument of this study is that micro-entrepreneur satisfaction cannot be
achieved solely through the provision of financial capital, but must be supported by legal
certainty through contract transparency and moral assurance through Sharia compliance
(Sholahuddin et al., 2024). When Islamic banks are able to present clear contracts without
hidden fees, micro-entrepreneurs feel they have a fair bargaining position, which in turn
reduces skepticism towards formal institutions. Furthermore, business assistance
programs that include management training and spiritual guidance act as added value,
transforming transactional relationships into strategic partnerships. Without the synergy
of these three pillars, Islamic banking will be perceived as merely a conventional
alternative labeled as religious without providing substantial empowerment impact.

Therefore, the integration of contractual clarity, Sharia integrity, and support for business
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growth is an absolute prerequisite for creating a sustainable and inclusive microfinance

ecosystem in Indonesia.

METHOD

This research method is descriptive thematic, using an in-depth literature review
focused on synthesizing literature and secondary data from official reports from
Indonesian financial authorities. Data were collected from various primary sources, such
as the Indonesian Sharia Financial Development Report (LPKSI), annual reports of Bank
Syariah Indonesia, and articles. The research scope encompasses the dynamics of
national Islamic banking, with an emphasis on the micro segment, which represents the
most vulnerable customer population yet is vital to the people's economy. This thematic
analysis allows researchers to capture the complex phenomenon of customer satisfaction
through a multidimensional lens encompassing economic, social, and religious aspects
(Braun & Clarke, 2022).

This in-depth literature review method was chosen to fill the research gap, which
is often partial and limited to a specific geographic region (Thomas, 2021). In-depth
literature-based research can synthesize diverse empirical findings to build a more
comprehensive and general theoretical model. Furthermore, with the rapid development
of financial technology and banking regulations in Indonesia between 2024 and 2026, a
synthesis of the latest data is necessary to provide relevant and targeted policy
recommendations (Faizi et al., 2025). This method is also highly effective for exploring
abstract concepts such as "business blessings" and "spiritual satisfaction," which are
difficult to measure using simple quantitative questionnaires but are widely discussed in
Islamic economics literature. Through data triangulation, the validity and reliability of
the conclusions drawn can be scientifically justified.

This research was conducted through the stages of identification, selection,
extraction, and thematic synthesis. The initial stage involved searching for keywords
relevant to the topics of transparency and Sharia compliance. Next, data extraction was
conducted to identify key findings regarding micro-entrepreneurs' contract preferences,
the effectiveness of business mentoring, and the moderating role of religiosity. The
extracted results were then categorized into major themes, which were analyzed to ensure
a logical flow of argumentation. Finally, conclusions were drawn that integrate
theoretical aspects with empirical evidence to generate actionable recommendations for

Sharia banking practitioners in Indonesia.
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RESULT AND DISCUSSION
Contract Transparency and Reduction of Information Asymmetry

Data analysis shows that contract transparency is a key foundation that directly
influences the level of trust and validity of the relationship between Islamic banks and
micro-entrepreneurs. Clear communication of contract terms, proper execution of
promises, and full disclosure of all costs and profit sharing have been shown to
significantly reduce information asymmetry (Putri & Sarmigi, 2025). This is particularly
crucial for micro-entrepreneurs, who often have limited legal understanding, where
contract clarity acts as a legal protection tool that prevents future disputes (Mun’im et
al., 2025). Empirical data from various studies reveal that customers who understand the
details of their contracts tend to demonstrate more active participation in follow-up
financing programs because they feel they are being treated fairly and transparently
(Rosula et al., 2024). Transparency is not merely an administrative matter, but an ethical
signal that strengthens the credibility of Islamic banks in the eyes of grassroots

communities.

Table 1. Comparison of Integrated Islamic Microfinance Service Models

Integrated Key Features Results for Micro
Microfinance Model Entrepreneurs

Taysir Mudarabah Multiple contracts, Easy access to capital, debt
Model Takaful reduction.
Bankziska Model al-Qardul Hasan Empowerment, free from loan
without interest sharks.
Productive Waqf Model | Religious social funds | Capital without burden for micro
businesses.
Digital Integration Blockchain, Al, Transparency, operational
Fintech efficiency.

Sources: (Al-Melahi, 2026; Islam & Ahmad, 2022; Junaidi, 2025).

Micro-entrepreneurs' preference for contract types is also significantly influenced
by the ease of understanding and transparency of the payment structure. Studies show
that the majority of micro-entrepreneurs prefer murabahah contracts (fixed-margin sales
contracts) over the more complex profit-sharing model (mudarabah/musharakah) (El
Amri et al., 2020). The primary reason is the simplicity of installment calculations, which
provides certainty for their small businesses' volatile cash flow. Although the profit-
sharing model is philosophically closer to the spirit of Sharia law, its operationalization,
which requires accurate financial record-keeping, often presents a barrier for micro-

entrepreneurs unfamiliar with formal bookkeeping (Islam & Ahmad, 2022). Therefore,
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simplifying contract language and using visual illustrations in conveying product
information are key factors in customer satisfaction, ensuring a comprehensive

understanding of their rights and obligations.

The Role of Fintech and Blockchain in Contract Transparency

Digital innovation has become an accelerator for increasing contract transparency
through the use of blockchain technology and smart contracts. The use of digital
dashboards in mobile banking applications allows micro-entrepreneurs to monitor their
financing status in real time, which in turn reduces the risk of corruption and human error
(Jyothi & Supriya, 2023). Blockchain provides a permanent and immutable transaction
record, guaranteeing higher data security for customers who are starting to shift to digital
services (Aisah et al., 2025). However, the effectiveness of this digital innovation is
highly dependent on customers' digital literacy levels, requiring banks to provide ongoing
education to ensure the technology truly delivers the immediate benefits of transparency
(Putri & Sarmigi, 2025). The synergy between manual legal clarity and digital system
efficiency represents the future of contract transparency, revolutionizing satisfaction

standards in the national Islamic banking industry.

Authentic Sharia Compliance and Customer Trust

Authentic Sharia compliance, not merely symbolic or a marketing label, is a key
differentiator that builds spiritual trust among Indonesian micro-entrepreneurs
(Suhartanto et al., 2026). Analysis of customer behavior shows that perceptions of a
bank's sincerity in implementing Islamic principles significantly influence brand
preference and long-term loyalty (Mochlasin et al., 2023). Practices that are completely
free from riba, gharar, and maysir are effective in reducing customer skepticism and
lowering customer churn rates to conventional banks. Deeply religious micro-
entrepreneurs view banking transactions as an act of worship, thus demanding higher
compliance standards than simply satisfying functional service quality (Abror et al.,
2022). Thus, Sharia integrity serves as an unrivaled competitive advantage for other
financial institutions in winning the hearts of the Muslim community.

The religiosity of individual micro-entrepreneurs has been found to be a highly
consistent moderating variable in strengthening the relationship between Sharia
compliance and satisfaction (Abror et al., 2020). Customers with strong religious ties

tend to be more tolerant of slightly higher administrative fees as long as they are
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confident that their funds are managed in a halal manner (Abror et al., 2022). Conversely,
banks perceived as simply using the "Sharia" label without strict oversight from the
Sharia Supervisory Board (SSB) often face a profound crisis of trust among their core
customers (Trisanty & Sugiarto, 2025). Therefore, the presence of religious authority
figures in conducting digital Sharia audits and validating new products is a crucial
normative signal (Suhartanto et al., 2020). Satisfaction in this context goes beyond
material aspects, encompassing a sense of peace (thuma'ninah) from conducting
economic activities in accordance with the guidance of pure Islamic law.

Furthermore, Sharia compliance synergizes with other service quality dimensions
such as reliability and empathy to create a superior customer experience (Purnama et al.,
2025). Feelings of security from interest exploitation and assurance that the bank will act
fairly in difficult situations provide significant psychological comfort for micro-
entrepreneurs. Sharia compliance acts as a symbolic resource that enhances customers'
perceptions of the product's value, making it more meaningful than a simple loan
contract. Data shows that customer satisfaction derived from religious aspects is more
resilient to economic shocks than satisfaction based solely on financial gain (Abror et al.,
2022). Islamic banking strategies that integrate Islamic leadership values into customer

service have been proven to create loyal and participatory customer communities.

Business Assistance Programs and Micro-Enterprise Development

Business assistance programs provided by Islamic banking, such as capital
provision, management training, and strategic mentoring, have a significant positive
impact on the business performance of micro-entrepreneurs (Febriani et al., 2026). The
timely provision of working capital directly increases customers' income and economic
well-being, while mentoring enhances their human resource competency (Hakimi et al.,
2024). In Indonesia, the BSI UMKM Center initiative has become a successful model in
assisting micro-entrepreneurs in obtaining halal certification and accessing global
markets (Rosula et al., 2024). This assistance is highly effective in motivating an
entrepreneurial spirit and increasing business resilience against increasingly fierce
market competition. Micro-entrepreneur satisfaction increases when they perceive that
Islamic bank act not merely as lenders but as growth partners concerned with the
sustainability of their businesses.

Business growth resulting from bank assistance acts as a key mediator linking bank

support to overall customer satisfaction (Fararah & Al-Swidi, 2014). As micro-
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entrepreneurs' incomes increase and their business practices become more sustainable,
they report significantly higher levels of satisfaction with bank services (Widiastuti et
al., 2021). This pathway to improved well-being includes entrepreneurs' ability to better
manage their finances thanks to the financial literacy provided during the mentoring
period (Febriani et al., 2026). Improved client entrepreneurship also reduces the risk of
problem financing for banks, creating a mutually beneficial growth cycle. Therefore,
business assistance must be designed comprehensively, encompassing technical aspects
of production and digital marketing strategies to ensure maximum impact for small
entrepreneurs.

A unique aspect of business assistance in Islamic banking is the integration of
spiritual guidance and Islamic leadership into its training programs (Karim et al., 2025).
Leadership based on Islamic values strengthens ethical behavior and entrepreneurs'
resilience in facing business challenges, particularly for women and marginalized groups
(Febriani et al., 2026). The integration of non-economic elements such as social justice
and honesty into the business training curriculum has been shown to increase customer
satisfaction at a deeper level. This moral guidance helps micro-entrepreneurs remain
steadfast in Sharia principles despite economic pressures, thus creating a community of
resilient and virtuous Muslim entrepreneurs. Ultimately, holistic business assistance,
combining financial, technical, and spiritual support, is key for Islamic banking to

improve the lives of micro-entrepreneurs in a sustainable and equitable manner.

Discussion
Meaning of the Findings in Islamic Microfinance Services

A collective analysis of the literature and empirical data confirms that contract
transparency, authentic Sharia compliance, and business assistance are three inseparable
pillars in shaping micro-entrepreneur satisfaction (Fararah & Al-Swidi, 2014).
Transparency acts as a prerequisite for trust by reducing perceived risk for customers,
while Sharia compliance provides moral assurance highly valued in religious societies
(Mochlasin et al., 2023). Business assistance acts as a driving force for growth,
transforming banking relationships from mere transactions to strategic partnerships. The
most significant finding is the synergistic effect, where maximum satisfaction is achieved
only when these three factors are combined in an integrated service model supported by

digital technology (Choiruddin et al., 2025). This synergy enables Islamic banking not
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only to survive in a competitive market but also to become a leader in quality national
financial inclusion.
The Role of Sociocultural Context in Trust Building

In Indonesia's sociocultural landscape, steeped in mutual cooperation and
religiosity, the role of Islamic banking extends beyond conventional financial
intermediation (Yarmanti et al., 2025). Micro-entrepreneurs in Indonesia often define
business success not solely through wealth accumulation, but through the concept of
"blessings" obtained through lawful and transparent means (Yusfiarto et al., 2025). This
cultural context explains why business assistance programs that incorporate spiritual
guidance are more well-received than purely business training devoid of ethical values
(Febriani et al., 2026). Furthermore, the high reliance on community leaders or kyai
(Islamic scholars) for the validation of financial products suggests that Islamic banks
must build strong social legitimacy through demonstrated operational transparency
(Suhartanto et al., 2026). Therefore, Islamic banking services must be designed to align
with Indonesia's modern Muslim identity while remaining steadfast in upholding moral

traditions and social justice.

Interpretation through Stewardship Theory

Assessing research findings through the lens of Stewardship Theory reveals that
customer satisfaction is an indicator of a bank's success in fulfilling its public mandate
(Aslam et al., 2022). When banks provide transparent contracts and genuine business
assistance, they are practicing the servant leadership model, which is at the heart of
Islamic economic ethics. From the perspective of Expectancy-Confirmation Theory,
confirmation of authentic Sharia values acts as a key determinant in maintaining micro-
customer loyalty amidst the onslaught of competing products (Suhartanto et al., 2020).
This interpretation suggests that for micro-entrepreneurs, Islamic banks are not merely
service providers, but rather institutions that help them simultaneously fulfill their
spiritual and economic aspirations (Oliver, 1999). CARTER Theory has also proven
highly relevant, where the compliance dimension serves as a primary filter for customers

in evaluating all other aspects of service quality (Othman et al., 2024).

Implications for Sustainable and Inclusive Halal Ecosystems
The scientific insights generated from this study highlight the need for a paradigm

shift from "Transactional Sharia Banking" to "Value-Based Integrated Sharia
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Microfinance" (Choiruddin et al., 2025). The scientific implications emphasize that
future customer satisfaction metrics must integrate subjective well-being and ethical
compliance indicators alongside traditional financial indicators (Suhartanto et al., 2026).
This research also provides new insights into the role of blockchain technology as a
modern tool to realize the ancient principle of transparency in muamalah more efficiently
and accountably (Said & Muhammadun, 2024). Theoretically, this study enriches the
Islamic marketing management literature by introducing the concept of "spiritual
intelligent service design" that combines the sophistication of Al with sensitivity to faith
values (Suhartanto et al., 2026). This understanding is crucial for developing a sharia
economics education curriculum that is more applicable and responsive to the challenges
of the digital economy era.

Compared with studies in other countries such as Malaysia or Pakistan, Islamic
banking in Indonesia has unique characteristics in terms of the depth of business
assistance and mentoring at the grassroots level. In Malaysia, regulatory standardization
has made contract transparency well-established, leading to a greater focus of research
on sukuk product innovation and capital markets (Al-Melahi, 2026). Meanwhile, in
Pakistan, research often highlights significant challenges to financial inclusion due to
low levels of public trust in the banking system in general (Fararah & Al-Swidi, 2014).
In Indonesia, the presence of Bank Syariah Indonesia as a single, strong entity provides
greater opportunities for the creation of a unified and massive business assistance
ecosystem for millions of MSMEs (Rokhlinasari et al., 2025). This comparison
demonstrates that Indonesia's financial inclusion model, based on the integration of
commercial funds and social funds (ZISWAF), has the potential to become a global

benchmark for microeconomic empowerment.

Practical Recommendations for Digital Integration

As an actionable step, Islamic banks in Indonesia must immediately integrate
blockchain-based real-time transparency features into all their microfinance products to
build absolute trust. Bank managers are recommended to redesign their business
assistance curricula to focus not only on financial technicalities but also on strengthening
spiritual leadership that builds customer mental resilience. Regulators need to harmonize
policies that require banks to allocate a certain portion of their profits to a non-profit
MSME mentoring fund (a/-Qardul Hasan). Furthermore, accelerating digital and sharia

literacy for micro-entrepreneurs must be a national agenda, a collaborative effort between
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banks, the government, and educational institutions. These recommendations aim to
ensure that the rapid growth of Islamic banking assets is truly translated into welfare

directly felt by the lower classes.

CONCLUTION

This study concludes that the satisfaction of microentrepreneurs in Indonesian
Islamic banking is determined by a harmonious synergy between contract transparency
that ensures fairness, sharia compliance that provides spiritual peace, and business
assistance that promotes economic sustainability. Transparency isn't just about data
disclosure; it's a tool to empower customers to make informed business decisions
independently. Authentic sharia compliance acts as an anchor of trust that prevents
dissatisfaction due to skepticism of formal institutions. Meanwhile, comprehensive
business assistance transforms the bank's role from a mere creditor to a true growth
partner that cares about increasing the capacity of customers' human resources. The
integration of the three pillars, supported by the acceleration of digitalization, is the main
key to achieving Islamic financial inclusion which has a systemic impact on reducing
poverty rates and strengthening national economic resilience.

The limitations of this study lie in the reliance on secondary literature data and the
lack of longitudinal data on the long-term impact of spiritual-based business assistance
on the growth of client wealth. Most of the studies analyzed are also still fragmented
regionally, so generalizations for all regions of Indonesia that have high cultural diversity
require caution. The suggestion for further research is to conduct a quantitative empirical
study with a structural equation model (SEM) that tests these three pillars simultaneously
in various economic clusters in Indonesia. In addition, the exploration of the effectiveness
of "Bullion Bank" or Islamic gold banks in helping the accumulation of micro-
entrepreneurs' assets is a very promising new research area. This research's contribution
practically provides guidance for Islamic banking management to enhance institutional
legitimacy through ethical and customer-focused services. Theoretically, this study
strengthens the concept of stewardship-based governance as a paradigm for the future of

the global Islamic economy.

DAFTAR PUSTAKA
Abror, A., Patrisia, D., Engriani, Y., Evanita, S., Yasri, Y., & Dastgir, S. (2020).
SERVICE QUALITY, RELIGIOSITY, CUSTOMER SATISFACTION,

28



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

CUSTOMER ENGAGEMENT AND ISLAMIC BANK’S CUSTOMER
LOYALTY. Journal of Islamic Marketing, 11(6), 1691-1705.
https://doi.org/10.1108/JIMA-03-2019-0044

Abror, A., Patrisia, D., Engriani, Y., Idris, 1., & Dastgir, S. (2022). ISLAMIC BANK
TRUST: THE ROLES OF RELIGIOSITY, PERCEIVED VALUE AND
SATISFACTION. 4sia Pacific Journal of Marketing and Logistics, 34(2), 368—
384. https://doi.org/10.1108/APJIML-10-2020-0715

Aisah, N., Putri, S. Z. J., & Hafizi, M. R. (2025). BLOCKCHAIN TECHNOLOGY
INNOVATION AS AN OPTIMIZATION OF TRANSACTION SECURITY
IN ISLAMIC FINANCIAL INSTITUTIONS. Journal of Central Banking Law
and Institutions, 4(1), 23—48. https://doi.org/10.21098/jcli.v4i1.265

Al-Melahi, A. A. A. (2026). MUDARABAH TAYSIR: A SUSTAINABLE TAKAFUL
MODEL FOR MICRO-ENTERPRISE FINANCING. In Studies in Systems,
Decision and Control (Vol. 612, pp. 83-93). Springer Science and Business
Media Deutschland GmbH. https://doi.org/10.1007/978-3-031-99466-1 9

Aslam, W., Farhat, K., Arif, 1., & Goi, C. L. (2022). WHAT MATTERS MOST IN
ACHIEVING CUSTOMER SATISFACTION IN BANKING? A STUDY
FROM THE PERSPECTIVE OF EMPLOYEE CHARACTERISTICS. TOM
Journal, 34(4), 627-650. https://doi.org/10.1108/TQM-08-2020-0195

Braun, V., & Clarke, V. (2022). THEMATIC ANALYSIS: A PRACTICAL GUIDE. SAGE
Publications Ltd.

Choiruddin, M. N., Pratikto, H., Murwani, F. D., & Restuningdiah, N. (2025).
FINANCIAL LITERACY, FINTECH, AND CONTEMPORARY
INNOVATION IN ISLAMIC ECONOMIC LAW: AN ANALYSIS OF MSME
PERFORMANCE SUSTAINABILITY IN INDONESIA AND MALAYSIA.
Milrev Metro Islamic Law Review, 4(2), 976—-1008.
https://doi.org/10.32332/milrev.v4i2.10164

Dasopang, N. S. (2025). SHARIA BANKING SUPERVISION IN INDONESIA:
LEGAL MECHANISMS AND IMPLICATION. Jurnal Ilmiah Mizani, 12(1),
227-240. https://doi.org/10.29300/mzn.v1211.6937

Dzikrayah, F., & Nugroho, F. H. (2023). PENERAPAN PRINSIP SYARIAH DI BANK
WAKAF  MIKRO BAROKAH  AL-MASTHURIYAH DALAM
PEMBERDAYAAN MASYARAKAT. Al-Muamalat, 10(1), 36-50.
https://doi.org/10.15575/am.v10i1.23653

29



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

El Amri, M. C., Mohammed, M. O., & Sabirzyanov, R. (2020). THE POTENTIAL OF
SMART CONTRACTS FOR MURABAHAH HOME FINANCING:
TOWARDS AN INTEGRATED MODEL. In Fintech, Digital Currency and
the Future of Islamic Finance: Strategic, Regulatory and Adoption Issues in the
Gulf Cooperation Council (pp. 49-76). Springer International Publishing.
https://doi.org/10.1007/978-3-030-49248-9 4

Faizi, F., Rohim, A. N. R., Surbakti, M. H. S., Munir, M., & Qulsum, U. Q. (2025).
ENSURING SHARIAH COMPLIANCE IN THE FINTECH: A
COMPREHENSIVE ANALYSIS FROM INDONESIA. Qualitative Research
in Financial Markets, 1-31. https://doi.org/10.1108/QRFM-05-2025-0129

Fararah, F. S., & Al-Swidi, A. K. (2014). THE MODERATING ROLE OF BUSINESS
GROWTH ON THE RELATIONSHIP  BETWEEN BUSINESS
DEVELOPMENT SERVICES PROVIDED BY ISLAMIC MICROFINANCE
INSTITUTIONS AND CUSTOMER SATISFACTION: A STUDY ON THE
SMES IN YEMEN. A4dsian Social Science, 10(22), 189-198.
https://doi.org/10.5539/ass.v10n22p189

Febriani, R., Sa’diyah, C., Assadam, E., & Wahyudin, A. F. (2026). PROMOTING
BUSINESS SUSTAINABILITY IN INDONESIAN MSMES: THE ROLE OF
ISLAMIC LEADERSHIP VALUES IN ENHANCING FINANCIAL
BEHAVIOR AND WORK ETHICS. Multidisciplinary Reviews, 9(7).
https://doi.org/10.31893/multirev.2026271

Hakimi, F., Maf’ula, F., & Syahidin, M. R. (2024). HOW DOES THE PERFORMANCE
OF ISLAMIC MICROFINANCE INSTITUTIONS AFFECT THE WELFARE
OF SMES?: EMPIRICAL STUDY OF BTM MULIA BABAT. Journal of
Islamic Economic Laws, 7(2), 68—89. https://doi.org/10.23917/jisel.v7102.6148

Hamidi, M. L., Zobair, K. M., & Pratama, A. A. N. (2024). THE ROLE OF
SPIRITUALITY DIMENSION IN THE SUSTAINABILITY OF ISLAMIC
BANKING: A COMBINED STRUCTURAL EQUATION MODELING AND
ARTIFICIAL NEURAL NETWORK APPROACH. Environment,
Development and Sustainability, 26(8), 21567-21593.
https://doi.org/10.1007/s10668-023-03545-x

Islam, R., & Ahmad, R. (2022). INCORPORATION OF MUDARABAH,
MUSHARAKAH AND MUSHARAKAH MUTANAQISAH WITH
MICROFINANCE: A SUSTAINABLE LIVELIHOOD APPROACH TO

30



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

POVERTY ALLEVIATION. Journal of Economic Cooperation and
Development, 43(1).

Junaidi, H. (2025). MODEL OF COLLABORATION BETWEEN SHARIA
MICROFINANCE INSTITUTIONS AND BANKING INSTITUTIONS: A
SOLUTION TO THE SCALE GAP IN FINANCING FOR
MICROENTERPRISES IN INDONESIA. Samarah, 9(2), 1034-1067.
https://doi.org/10.22373/wmadzv39

Jyothi, C., & Supriya, M. (2023). DECENTRALIZED APPLICATION (DAPP) FOR
MICROFINANCE USING A BLOCKCHAIN NETWORK. InR. G, B.R., &
F. X. (Eds.), Lecture Notes in Networks and Systems (Vol. 475, pp. 95-107).
Springer  Science  and  Business Media  Deutschland ~ GmbH.
https://doi.org/10.1007/978-981-19-2840-6_8

Karim, A., Fathurohman, O., Marliani, L., Kurniawan, F. F., Nugraha, F., Meliani, F.,
Ridwan, M., & Sianturi, R. (2025). ISLAMIC SPIRITUAL LEADERSHIP OF
KYAI IN FOSTERING SANTRIS’® ENTREPRENEURIAL SPIRIT AND
INDEPENDENCE IN BOARDING SCHOOQOL. Social Sciences and Humanities
Open, 12. https://doi.org/10.1016/j.ssah0.2025.101817

Kurniawati, N. A. (2021). INFLUENCE OF SERVICE QUALITY DIMENSIONS OF
ISLAMIC BANKS ON CUSTOMER SATISFACTION AND THEIR
IMPACT ON CUSTOMER LOYALTY. Journal of Islamic Economic Laws,
4(2), 105-136. https://doi.org/10.23917/jisel.v4i2.15089

Mochlasin, M., Nadia Hasbullah, N., Muthohar, A. M., & Anwar, S. (2023).
CUSTOMER SWITCHING BEHAVIOR AMONG INDONESIAN
MUSLIMS: EVIDENCE FROM THE MERGER OF INDONESIA’S STATE-
OWNED ISLAMIC BANKS. Cogent Business and Management, 10(3).
https://doi.org/10.1080/23311975.2023.2287781

Mun’im, Z., Astuti, S. D., Riyadi, I, Khabibah, S., & Huda, N. (2025).
HARMONISATION BETWEEN DSN-MUI FATWAS AND OJK
REGULATIONS: TOWARDS AN INNOVATIVE AND INCLUSIVE
SHARIA-COMPLIANT FINTECH ECOSYSTEM IN INDONESIA. Mazahib
Jurnal Pemikiran Hukum Islam, 24(1), 182-197.
https://doi.org/10.21093/mj.v2411.10032

Odat, Q. A., & Al-Aqrabawi, M. (2025). FINTECH STARTUPS IN THE ISLAMIC
FINANCE INDUSTRY: ACCOUNTING AND REGULATORY

31



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

CONSIDERATIONS: WHERE SHALL WE BEGIN? In Innovative Law and
Business in the Digital Eva: Enhancing Financial, Technological, and Legal
Literacy for a Sustainable Education (pp. 103—114). Springer Science Business
Media. https://doi.org/10.1007/978-981-96-5773-5 11

Oliver, R. L. (1999). WHENCE CONSUMER LOYALITY? Journal of Marketing,
63(special issue), 33—-34. https://doi.org/10.2307/1252099

Othman, K., Wahab, M. Z. H., & Sauf, M. S. M. (2024). DIGITAL FRONTIERS IN
ISLAMIC FINANCE ADVANCING SDGS THROUGH MAQASID AND
MASLAHAH. In Digitalization of Islamic Finance.
https://doi.org/10.4018/979-8-3693-5653-1.ch001

Purnama, C., Rahmah, M., Fatmah, D., Hasani, S., Rahmah, Y., & Rahmah, Z. Z. (2025).
CUSTOMER SATISFACTION AS A MEDIATOR BETWEEN SERVICE
QUALITY AND CUSTOMER LOYALTY: EVIDENCE FROM ISLAMIC
BANKS IN INDONESIA. Journal of Economic Cooperation and Development,
46(3), 175-206.

Putri, Q. N., & Sarmigi, E. (2025). SUSTAINABLE ISLAMIC BANKING THROUGH
LEGAL LITERACY: AN ANALYSIS OF CUSTOMER PERCEPTIONS OF
SHARIA FINANCING. Banco, 7(2), 176-192.
https://doi.org/10.35905/banco.v7i2.15006

Rokhlinasari, S., Widagdo, R., & Irwandi, S. A. (2025). ETHICAL FINANCE AND
MSME RESILIENCE: SHARIAH BANKING CONTRIBUTION TO
INDONESIA’S ECONOMIC GROWTH. Banks and Bank Systems, 20(3), 91—
104. https://doi.org/10.21511/bbs.20(3).2025.07

Rosula, V., Sudiro, A., Mugiono, & Rohman, F. (2024). TRUST, RELIGIOSITY
COMMITMENT, AND NISBAH PERCEPTION IN SHAPING CUSTOMER
LOYALTY. Asian Economic and Financial Review, 14(8), 618-631.
https://doi.org/10.55493/5002.v1418.5151

Said, M., & Muhammadun, M. (2024). DIGITAL INNOVATION IN INDONESIAN
SHARIA BANKS: STRENGTHENING AND DEVELOPING MSMES FOR
GLOBAL EXPANSION. In Technopreneurship in Small Businesses for
Sustainability (pp. 78-96). IGI Global. https://doi.org/10.4018/979-8-3693-
3530-7.ch005

Sholahuddin, M., Abdullah, M., Barom, M. N., & Tahir, I. N. (2024). MEASURING
SATISFACTION OF ISLAMIC BUSINESS COACHING TOWARDS

32



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

SMALL BUSINESS IN THE POST-PANDEMIC ERA. Quality - Access to
Success Access to Success, 25(201), 278-285.
https://doi.org/10.47750/QAS/25.201.30

Suakanto, S., Lathifah, S. N., Lubis, M., Jais, F. V, & Ahmadani, A. A. K. (2025).
DIGITIZING SHARIA-BASED COOPERATIVE LOAN MANAGEMENT: A
FRAMEWORK INTEGRATING SHARIA COMPLIANCE, ETHICAL
AUDITS, AND SMART CONTRACT. 2025 International Conference on
Artificial Intelligence, Blockchain, Cloud Computing, and Data Analytics,
ICoABCD 2025. https://doi.org/10.1109/ICoABCD67551.2025.11470962

Suhartanto, D., Gan, C., Sarah, I. S., & Setiawan, S. (2020). LOYALTY TOWARDS
ISLAMIC BANKING: SERVICE QUALITY, EMOTIONAL OR RELIGIOUS
DRIVEN? Journal of  Islamic Marketing, 11(1), 66—-80.
https://doi.org/10.1108/JIMA-01-2018-0007

Suhartanto, D., Setiawan, S., & Safitri, F. M. (2026). AI-ENABLED BRAND
EXPERIENCE AND SHARIAH COMPLIANCE IN ISLAMIC DIGITAL
BANKING. Journal of Islamic Marketing, 1-20. https://doi.org/10.1108/JIMA-
07-2025-0411

Thomas, C. G. (2021). RESEARCH METHODOLOGY AND SCIENTIFIC WRITING.
In ANE  Books  (Second). Springer International  Publishing.
https://doi.org/10.1007/978-3-030-64865-7

Trisanty, A., & Sugiarto, C. (2025). EXPLORING THE INFLUENCE OF
SKEPTICISM, ATTITUDE, AND RELIGIOSITY ON CONSUMER
INTENTIONS TO ADOPT SHARIA BANKING IN INDONESIA. Banks and
Bank Systems, 20(4), 100—113. https://doi.org/10.21511/bbs.20(4).2025.09

Widiastuti, T., Auwalin, 1., Rani, L. N., & Ubaidillah Al Mustofa, M. (2021). A
MEDIATING EFFECT OF BUSINESS GROWTH ON ZAKAT
EMPOWERMENT PROGRAM AND MUSTAHIQ’S WELFARE. Cogent
Business and Management, 8(1).
https://doi.org/10.1080/23311975.2021.1882039

Yarmanti, A. V, Wissalam Bustami, A., & Muhammad Ardo, A. (2025). ISLAMIC
BANKING INNOVATION AND CUSTOMER SATISFACTION: A CASE
STUDY OF INDONESIA AND NIGERIA. Banco, 7(1), 90-110.
https://doi.org/10.35905/banco.v7i1.11018

Yusfiarto, R., Abdeljawad, L., Syarifah, L., Rosman, R., Febriyanto, A., & Hanif Ibrahim,

33



Budi Sukardi JISEF: Volume 5 (No 01) 2026 Pp 18-34

M. (2025). SHAPING ENTREPRENEURIAL PERFORMANCE IN SMALL
BUSINESS SECTORS: DOES ISLAMIC FINANCIAL INSTITUTIONS’
SUPPORT MATTER? Journal of Developmental Entrepreneurship, 30(2).
https://doi.org/10.1142/S1084946725500141

34



